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S&P 500

From

67 YEARS: 1920
to15 YEARStoday
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Edition




Avellatle on'the

‘ App Store

www.brandz.com

£ Methodotogy and valuation by

i & Milward




METEORIC

SPEED.-CHANGE
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IT WAS THE

BEST.: -

T WAS THE

wo RSTOF TIMES




MORE CHANGE
IN_THE NEXIT 10

YEARS THAN
THE PAST 350




TOO MUCH

PHYSICAL SPACE

AND NO

IN THE RIGHT PLACE







RETAILERS’
ECONOMIC

MODEL
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SCALE

NOT THE

ADVANTAGE

IT WAS
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HIGH STREET

WILL HAVE

DIFFERENT:.
INTERCONNECTED RO L E




FEWER ..

SMALLER

STORES










FUSION.
PHYSICAL

~VIRTUAL+

PICK UP













Micro-Thin™ Calculator
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UNASSAILABLE
LEADERSHIP

POSITIONS




re alllng RERSEN

I\ \F




EVERY OBJECT
WILL BE SMART&

CONNECTED
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SENSOR WORLD




BY 2020

200 BILLION

CONNECTED

THINGS




0.06%

THAT COULD BE CONNECTED

ARE CONNECTED




98% OF COMPANIES USING

10T N sove way N

THE NEXT 3 YEARS




SUPPLY CHAIN
ASSET UTILISATION

INNOVATION
PRODUCTIVITY




CUSTOMER
EXPERIENCE

e BIGGEST




LOCATION-BASED SEAMLESSLY
INSIGHTS DRIVEN TRACKED

CONTEXT-SENSITIVE
MESSAGING




WITHIN THE

CONNECTIVITY .

OPPORTUNITIES

FOR OTHER BUSINESS MODELS




TRIANGULATION

FOR THE

CUSTOMER.-ONE
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IN-CONTROL




ART o
CREATIVITY veer

INDUSTRY

AND TECHNOLOGY







EVERY CONNECTED
SURFACE IS A
COMMUNICATION

OPPORTUNITY







NEW

REQUIREMENTS

-rom RETAILERS &
CONSUMERS







DIGITISING

PHYSICAL ASSETS; UNLOCKING

unuseo CAPACITY

ano MONETISING -




DATA s :NEW OIL
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DATA REFINERIES .
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DATA s :NEW OIL

o
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DATA REFINERIES .




WHO WOULD YOU BE HAPPY TO HAVE

YOUR DATA?




DATA SURVEY

PRELIMINARY RESULTS
UK




Concern About
Protection and Privacy on the Internet

Global Average Germany

79% 69%

72%

2013
2014

2015 % Agree/strongly agree: | am concerned about data protection and privacy on the internet:

(among those who access the internet)
Source: The Futures Company pr




Anonymous Data

How long would you prefer
for your data to be stored?

Only for the period of transaction
[ An Hour
B A Day

A Week

A Month

A Year
Indefinitely

Source: The Store WPP Data Survey February 2016

WPP




Personally Identified Data

How long would you prefer
for your data to be stored?

Only for the period of transaction
[ An Hour
B A Day

A Week

A Month

A Year
Indefinitely

Source: The Store WPP Data Survey February 2016 \X/ PP




Retailers Are Not The Most Trusted
To Give Personal Data

How comfortable are you about sharing your personal data with:

NHS Banks Airlines Health Providers E-commerce Travel & Hotel Credit Card EE T Car Companies Search Social Media Food
Booking Sites Companies Engines Sites Producers

From 1to 10 (1 least comfortable and 10 most comfortable)

Source: The Store WPP Data Survey February 2016 W PP




3%

of respondents are concerned
or moderately concerned about the way their
data is stored by retailers

Source: The Store WPP Data Survey February 2016 \X/ PP




Consumer Hierarchy of Retailer Data Trust

amazon ' PayPal
r
wes, @ Sainsburys

BURBERRY CAFFE
Argos
- D B #M ) NERD ZARA

22 :
% Currys @ PC World Na§ i SPORTS  jliwzxpress

Which of these specific retailers
do you trust to keep your data?

From 1to 10 (1 is trust the least and 10 is trust the most)

Source: The Store WPP Data Survey February 2016 \X/ PP



NEW

PSYCHOLOGICAL

CONTRACT

WITH CUSTOMERS




Changing Consumer Psychological Contract

CREDIT
> carp B

CUSTOMERS

CARD
CUSTOMER...




Changing Consumer Psychological Contract

AGGREGATION
OF MULTI-
SOURCED DATA
INCLUDING THIRD
PARTY DATA




Data kept for
Period of VS

Data kept

Transaction Indefinitely




Personalised Anonymous

Data VS. Data




High Value Low Value

Exchange VS. Exchange




Enjoyable Poor Quality
Content \VASY Content

Delivered Delivered




Intrusiveness \VASY Helpfulness




Usefulness VS. Spookiness




Low
Personal
Implications

of Data

Becoming
Public

High
Personal
Implications
of Data
Becoming
Public




ONZO The Utility Industry Future

Spot the
days when the
Social and home is

Locational cooking
Behaviour In-Home

Behaviour

Know how
many times and
when a washing

machine

Retail Behaviour
has been run




IOT in Re-Imagining...

Brand

Building

Customer

o Customer
Proposition

Communication
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ibm.com/retail




+325%

Growth in mobile advertising spend
iInvolving location data of targeting

Source: IAB 2015




+60%

A well-placed, well-executed, interactive
digital OOH execution can be sold for more

Sources: Kinetic estimates & expertise




1
PRESS TO ORDER

One time setup using a
smartphone

€

/

GET THE
PRODUCT

That’s it!




THERE IS A BUTTON FOR IT

Kwik open platform
for repetitive

purchase
enabling brands to
sell directly to
Consumers




Nappies Soda bar Water
refill coolers




Data dashboard

kwik - dashboard

- C M [ www.kwik me/dashboard/

S ”\N stlé Good Food, Good Life Overview Users Buttons  Settings . ,
Hello John CIiff | Logout

Europe overview \» Action: Purina \v From: 01/08/2015 <> To: Today

Usage

Il 9,354 97.2%
a Total clicks Conversion rate

(from request to completion)

= Completed request B Not completed request

Distribution

V
417 (o' 95%

. v"gue )
=5 ‘3 cgg, Republic Buttons Active buttons
Buu:ny' Cai .o . 8%.
8 '% ’. 00
® o
¢ 2 days /[ 4 N\ D min
o o France 3 - i 4
Bieond e - Average time : 4/ Average request
g Cemgyfemd Lyo® e Romania

between clicks completion time

. Button location O Currently open request













CREATED

DYNAMICALLY, FROM IOT

DATA, NOT

SELECTED

DYNAMICALLY

PP







@ Friday 15th
2 St. Ives - Girl's weekend.




Hi Sally,

Ready for
the weekend...

@ Friday 15th

;1 St Ives - Girl's weekend.




ﬁ Your recent purchases...
//\ Fearne Slouchy Bag

4  £139.00

FROM: XYZ STORES
TUESDAY 5TH MARCH

Hi Sally,

Ready for
the weekend...

Celtic Diamond Pendant

£115.00

N FROM: ABC Jewellers
by Thursday 7TH MARCH

_ Friday 15th
gt Ives - Girl's weekend.

TW WE TH FR SA SU

1° 28° 29° 29° 31° 30> 29°




Hi Sally,

Ready for
the weekend...

@ Friday 15th
¢ St Ives - Gitl's weekend.

TW WE TH FR SA SU

1° 28° 29° 29° 31° 30> 29°




Your recent purchases...

/O

/

Hi Sally,

Ready for
the weekend...

Fearne Slouchy Bag
4 £139.00

FROM: XYZ STORES

TUESDAY 5TH MARCH

60 litres unleaded
£59.94
SHELL, Station Road

Celtic Diamond Pendant
£115.00
FROM: ABC Jewellers

We've found the perfect dress to go
with that bag you bought last week
from Harvey Nichols. It's the Celtic
Tunic Dress, available in John Lewis.

@ Friday 15th
St. Ives - Girl's weekend.

There's a John Lewis on the High
Street - three minutes walk from
where you are now, turn left and
straight down the high street.

SIZE 10
Regular

5 IN STOCK NOW

TW WE TH FR SA SU

1° 28° 29° 29° 31° 30> 29°




Complete the look...

z Your recent purchases...
| Sall
Hi Sally,

BLAZER
Ready for o &
7 IN STOCK NOW & Et:grgngOSbuchy Bag
the wee kend ias £89.50 FROM: XYZ STORES
TUESDAY 5TH MARCH

60 litres unleaded
£59.94
SHELL, Station Road

Celtic Diamond Pendant
£115.00
FROM: ABC Jewellers

4’3? &

We've found the perfect dress to go
with that bag you bought last week
from Harvey Nichols. It's the Celtic

Tunic Dress, available in John Lewis.

@ Friday 15th
;. St lves - Girl's weekend.

There's a John Lewis on the High
Street - three minutes walk from
where you are now, turn left and
straight down the high street.

SIZE 10
Regular

5 IN STOCK NOW

‘ TW WE TH FR SA SU

| ﬂﬂ@@ﬁ@

| 1° 28° 29° 29° 31° 30> 29°




Complete the look...

z Your recent purchases...
| Sall
Hi Sally,

BLAZER
SIZE 12 F N
eaqay 10r roguar -
7 IN STOCK NOW & Fearne Slouchy Bag

£139.00

£89.50 FROM: XYZ STORES

TUESDAY 5TH MARCH
60 litres unleaded
£59.94

SHELL, Station Road

Celtic Diamond Pendant
£115.00
FROM: ABC Jewellers

the weekend...

4’3? &

CARDIGAN

SIZE 12
Regular

12 IN STOCK NOW

We've found the perfect dress to go
with that bag you bought last week
from Harvey Nichols. It's the Celtic

Tunic Dress, available in John Lewis.

@ Friday 15th
;. St lves - Girl's weekend.

There's a John Lewis on the High
Street - three minutes walk from
where you are now, turn left and
straight down the high street.

SIZE 10
Regular

5 IN STOCK NOW

‘ TW WE TH FR SA SU

| ﬂﬂ@@ﬁ@

| 1° 28° 29° 29° 31° 30> 29°




Hi Sally,

Ready for
the weekend...

We've found the perfect dress to go
with that bag you bought last week
from Harvey Nichols. It's the Celtic

Tunic Dress, available in John Lewis.

There's a John Lewis on the High
Street - three minutes walk from
where you are now, turn left and
straight down the high street.

SIZE 10
Regular

5 IN STOCK NOW

Complete the look...

BLAZER

SIZE 12
Regular

£89.50

CARDIGAN

SIZE 12
Regular

12 IN STOCK NOW

e \ FLAT SHOE
SIZE 6
15 PAIRS

IN STOCK NOW

£99.50

7 IN STOCK NOW

Your recent purchases...

,/_\ \

/\ Fearne Slouchy Bag
¥ £139.00
FROM: XYZ STORES
TUESDAY 5TH MARCH

/

60 litres unleaded
£59.94
SHELL, Station Road

O

Celtic Diamond Pendant
£115.00
FROM: ABC Jewellers

4’3? &

@ Friday 15th
;. St lves - Girl's weekend.

TW WE TH FR SA SU

Eﬁ@@ﬂ@

1° 28° 29° 29° 31° 30> 29°



Complete the look...

H. ” i Your recent purchases...
| S | O

a y, £ . BLAZER
Ready for M "X SALLY, FOR THE A i \

NEXT 3 HOURS 7 IN STOCK NOW & Fearne Slouchy Bag

‘ . —_—— : £139.00
the Weekend p- N\ Bg&gg%ai%sg&rg) £89.50 F;OM: XYZ STORES

TUESDAY 5TH MARCH

60 litres unleaded
£59.94
SHELL, Station Road

Celtic Diamond Pendant
£115.00
FROM: ABC Jewellers

4’3‘3 ..

CARDIGAN

SIZE 12
Regular

12 IN STOCK NOW

£59.50
o

We've found the perfect dress to go
with that bag you bought last week
from Harvey Nichols. It's the Celtic
Tunic Dress, available in John Lewis.

@ Friday 15th
;. St lves - Girl's weekend.

There's a John Lewis on the High
Street - three minutes walk from
where you are now, turn left and
straight down the high street.

SIZE10 5 U
Regular .

5 IN STOCK NOW

£69.99

e g \ FLAT SHOE

15 PAIRS

TW WE TH FR SA SU

I
\
% | CapaEaEaEEES

£99.50 7o 28° 29° 20° 31° 30° 29°







SIMPLICITY




EXAMPLE USE CASES

1 Navigate complex retail spaces
2 Gesture-controlled screens
3 Discovery through NFC and Touchcode cards

4 Location related real-time offers via mobile




AVAILABLE FROM

www.internetofthingsage.com/iot-kit




HIGHLY

CHALLENGING
JOURNEY




THE FUTURE
DOESN’T
JUST HAPPEN

WE CREATE IT




UNDERSTAND

WHAT THE NEW CUSTOMER

PSYCHOLOGICAL
CONTRACT IS

WPP




NEW

PARTNERSHIPS

& Data
Merchants Analysts




NEW ORIENTATION OF

THINKING




BUILD

THE DATA '\

MODEL
FIRST

el J PLAN IN

VIEW OF
KEY DATA
POINTS

OPTIMISATION




HOW CAN THE DATA
CRAI I THE

CONTENT?



ALWAYS

BETA MODE




ROM WHAT CAN | BUY FROM YOU TO..

'WHAT CAN
| ACHIEVE

WITH YOU?




sonc 0 e: MORE

IMPORTANT

NOT LESS IMPORTANT

WPP




FUNDAMENTALLY

CHANGING

RETAIL




LIBERATING

or SPOOKY?




igl= FUTU RE,S

NOT WHAT IT
USED TO BE




RESOURCES
DOWNLOAD

www.davidroth.com/Iw




Thank you

%_

|X| david.roth@wpp.com

|BLOG www.davidroth.com

$'] @davidrothlondon




